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Wl Our Mission & Vision

OUR MISSION
To make it easy to do business anywhere

OUR VISION
To build the future infrastructure of commerce

To be a company that lasts at least 102 years

FOUNDED IN HANGZHOU IN 1999




Our Globalization Strategy

o
. MERCHANTS CONSUMERS

GLOBAL GLOBAL GLOBAL GLOBAL

BUY SELL FUN DELIVER
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GLOBAL SHOPPING
-~ FESTIVAL 2018

¥213550,497,0
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$30,802,477,608

UPDATED AT 00:12:01(GMT+8)
RMB/USD exchange rate 6.9329, at official

daily fixing on Nov. 9
Above data is preliminary and unaudited

All GMV referenced is settied through Alipay |
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2018 11.11 Shopping Festival
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GLOBAL SHOPPING
FESTIVAL 2018

OVER

180000

PARTICIPATING BRANDS

TOTAL GMV

RIVIB2A1SES!

BILLION

(USS30.8 BILLION)
27% YOY GROWTH

Source: Alizila, Adobe Analytics and Alibaba Group
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EXCEEDED
RMB100 MILLION
(USS14.4 MILLION)
IN GMV

TOP

S

COUNTRIES SELLING TO CHINA

MORE THAN
. ©
’ OF CONSURMERS

MADE PURCHASES
FROM INTERNATIONAL
BRANDS

Alibaba's 11.11 Outstrips the
Biggest US Shopping Holiday

One Company, One Day
vs.
Total US Online Retail Sales, Five Days
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Source: Adsbe Analytics and Albaby Greup
I Thanksgiving Day
Black Friday
[ Small Business Saturday
I Gyoer Monday
I Supes Sunday
I Aiibaba's 11.11 Gross Meschandise Value




Wl 2018 11.11 Shopping Festival




Tmall Global - Kora Organics
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>2000 Australian Brands on the Platform *

The

a2 Milk

Company

SW|sse

GHEMIST

WAREHOUSE

DISCOUNT
CHEMIST

ooo
LORNA JANE

B 90
NaturesWay U< (.u)ful,l
SHEARERS®
AUSTRALIA



>700 New Zealand Brands on the Platform

healthy

naw zealand

SINCH 1896

monuko
health

NEW ZEALAND

£ Karihome-
Your nutrition, naturally.



2018 Double 11 Shopping Festival X&=kn

TOP 10 AUSTRALIAN BRANDS AMONG CHINESE TOP 10 AUSTRALIAN CATEGORIES AMONG
CONSUMERS (BY NUMBER OF BUYERS) CHINESE CONSUMERS (BY NUMBER OF BUYERS)

1. Health Supplements
2. Adult Milk Powder
3. Infant and Toddler Nutrition
4. Emulsion (skincare)
5. Powdered Drink Mixes
6. Dairy Products (UHT)

7. Facial Masks
8. Baby Personal Care
9. Beauty Serums
10. Milk Powder

Source: Alibaba Group



2018 Double 11 Shopping Festival X&=kn

TOP NEW ZEALAND BRANDS AMONG CHINESE TOP 10 NEW ZEALAND CATEGORIES AMONG
CONSUMERS (BY NUMBER OF BUYERS) CHINESE CONSUMERS (BY NUMBER OF BUYERS)

1. Health Supplements

2. Adult Milk Powder
3. Infant and Toddler Nutrition
4. Emulsion (skincare)
5. Powdered Drink Mixes
6. Dairy Products (UHT)
7. Facial Masks
8. Baby Personal Care
9. Beauty Serums
10. Milk Powder

Source: Alibaba Group



THMALL GLOBAL

2018 Double 11 Shopping Festival x&E=kr

FMCG FOOD FMCG PERSONAL CARE FMCG MOTHER & BABY VITAMINS & SUPPLEMENTS
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Observing China Forum

Source: Alizila

HERZLHEM P

lmghunUmmﬁty\chwluﬂ:nmmm Mmgﬂnmt

Key Takeaways 11.11 2018
1. Growth not about GMV

2. Livestream:
The new Virtual Shelf in China

3. Localization key to success
for International Brands

4. Creative Content the
differentiator as platforms
evolve



Christmas Beach Reading ;

FORRESTE

From Singles’ Day To Global Shopping Festival
This Year's 11.11 Event Showcased Alibaba's Business And Technology Innovations

by Xaoleng Wang
December 10, 2018

Key Takeaway
The 2018 Edition Is The Most Global 11.11 Eves
Day, the workd's largest shopping festival, This This year's numbars are staggering: shoppers
a, evi or A med it the 11.11
that's not al; Alib
" s Now Retail
e, run pilots in industries 0
e, and test

on. Digital busines Alibaba's Ecosystem Fuels New Retai

This year's festival was also the most inclusn

A a's lat:

e 30 thal 11.11; Alibaba ursts from onlne

s Intme
re stores.

and Freshippo (¥

The Event Is A Test Bed For New Business
Modeis And Technologies
armdfication,
and A)-generated personalization
11.11. This year's pilots
's ambitions 1o branch out into
new induats
New F

and expand it

Source: Adobe, Forrester, China Skinny, Caixin, SCMP
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SINGLES' DAY
——

FEATURES ADOBE DIGITAL INSIGHTS

LE

aways From Singles Day 2018

uting It CMO.com | November 28, 2018

QUICK TAKE

lash of the retail titans: Here's why shopping on

hina’s Singles’ Day and US Black Fr
Charts of the Day: China Spends $45 Billion i « 1 v il .
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Who's Taking More of the ‘Doubie 11' Ple?




Born in China,
Created for the World

Alibaba Group
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