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wEs Our Mission & Vision

OUR MISSION
To make it easy to do business anywhere

OUR VISION
To build the future infrastructure of commerce

To be a company that lasts at least 102 years

FOUNDED IN HANGZHOU IN 1999




Our Globalization Strategy
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MERCHANTS

GLOBAL

BUY

GLOBAL
SELL

Alibaba Group

GLOBAL
PAY

CONSUMERS

GLOBAL

FUN

GLOBAL
DELIVER




¥213550,497,011 |

g + 4

$30,802,477,608

UPDATED AT 00:12:01(GMT-8)
RMB/USD exchange rate 6.9329, at official
daily fixing on Nov. 9
Above data is preliminary and unaudited




2018 11.11 Shopping Festival

@ !I M . M ’l WJ BIRVANIDSS] Alibaba's 11.11 Outstrips the

GLOBAL SHOPPING Biggest US Shopping Holiday
FESTIVAL 2018 EXCEEDED
RMB100 MILLION One Company, One Day
vs.
(uss::iAGMhl,:'\l;ION) Total US Online Retail Sales, Five Days
OVER
J TOP
PARTICIPATING BRANDS
COUNTRIES SELLING TO CHINA Source: Adobe Analytics and Alibaba Group
TOTAL G MV [ Thanksgiving Day

[ Black Friday

United States
° [ 2 unitedsates I Sperunty

I Alibaba’s 11.11 Gross Merchandise Value

g
BILLION P oF consumers
(US$30.8 BILLION) fﬁ‘é m MADE PURCHASES
o FROM INTERNATIONAL
27%YOY GROWTH L

Source: Alizila, Adobe Analytics and Alibaba Group



& 2018 11.11 Shopping Festival
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>2000 Australian Brands on the Platform [+

CHEMIST BLACKMORES'

‘ ) —
i 171 CoOISn. WAREHOUSE
Wooworths DISCOUNT i & =
- . the fresh food people CHEMIST
o et » Capri
S ; Thursday o SHEARERS®
Wwisse Plantation ( '

Aésop. Q?

Company



>700 New Zealand Brands on the Platform

Dairy for life The Natural Advantage
®

healffy /INLIPODES

new zealand

®

WATSON & SON live your best life

manuka
health

NEW ZEALAND

New Zealand Post @

Healtherles



2018 Double 11 Shopping Festival X&=kn

TOP 10 AUSTRALIAN BRANDS AMONG CHINESE TOP 10 AUSTRALIAN CATEGORIES AMONG
CONSUMERS (BY NUMBER OF BUYERS) CHINESE CONSUMERS (BY NUMBER OF BUYERS)

Swisse

1. Health Supplements

2. Adult Milk Powder
3. Infant and Toddler Nutrition
bioisland
BLACKMORES 4. Emulsion (skincare)
Healthy \ Care 5. Powdered Drink Mixes
Phaaton 6. Dairy Products (UHT)

7. Facial Masks

8. Baby Personal Care
9. Beauty Serums
10. Milk Powder

NU-LAX

Source: Alibaba Group



2018 Double 11 Shopping Festival X&=kn

TOP NEW ZEALAND BRANDS AMONG CHINESE TOP 10 NEW ZEALAND CATEGORIES AMONG
CONSUMERS (BY NUMBER OF BUYERS) CHINESE CONSUMERS (BY NUMBER OF BUYERS)

1. Health Supplements

2. Adult Milk Powder
3. Infant and Toddler Nutrition

eco 4. Emulsion (skincare)
“@;“ : 5. Powdered Drink Mixes
#Anchor 6. Dairy Products (UHT)
7. Facial Masks
i 8. Baby Personal Care
) 9. Beauty Serums
trlogy 10. Milk Powder

Source: Alibaba Group



THMALL GLOBAL

2018 Double 11 Shopping Festival x&E=kr

FMCG FOOD FMCG PERSONAL CARE FMCG MOTHER & BABY VITAMINS & SUPPLEMENTS
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Observing China Forum

{ e
7/ Tsinghua SEM

Source: Alizila

HERFLHEHM LB

rsnghuaUnwelsatyScbmloﬂ:mnmumandManapnmk
§~ :"-

Key Takeaways 11.11 2018
1. Growth not about GMV

2. Livestream:
The new Virtual Shelf in China

3. Localization key to success
for International Brands

4. Creative Content the
differentiator as platforms
evolve



Christmas Beach Reading
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From Singles’ Day To Global Shopping Festival

This Year's 11.11 Event Showcased Alibaba’s Business And Technology Innovations

by Xiaofeng Wang
December 10, 2018

Why Read This Report

2018 marks the 10th anniversary of Singles’
Day, the world's largest shopping festival. This
year, event creator Alibaba renamed it the 11.11
Global Shopping Festival; the nearly $31 billion
in sales set a new record. Alibaba used the
rebranding as an opportunity to scale innovations
like its New Retail model, run pilots in industries
like hotels and automobile, and test its New
Manufacturing vision. Digital business pros can
use this report to learn from Alibaba’s latest
innovations and apply those lessons to their
global omnichannel strategy.

W\/

Key Takeaways

The 2018 Edition Is The Most Global 11.11 Eves
This year's numbers are staggering: shoppers
from more than 200 countries participated,
choosing from 19,000 international brands. But
that's not all; Alibaba used this year's festival to
export its New Retail model to markets like Spain
and Al technologies to Southeast Asia via Lazadal

Alibaba's Ecosystem Fuels New Ret

This year's festival was also the most inclusive
11.11; Alibaba units from online travel

platform Fliggy to Alibaba Cloud — 29 in

all — participated. New Retail is the focus,
covering 200,000 smart stores across its Intime
department stores, EasyHome furniture stores,
and Freshippo (Hema) supermarkets.

The Event Is A Test Bed For New Business
Models And Technologies

Previous years’ innovations like gamification,
smart mirrors, and Al-generated personalization
have become routine for 11.11. This year's pilots
illustrate Alibaba's ambitions to branch out into
new industries like hotels and cars and expand its
New Retail model to manufacturing.

Source: Adobe, Forrester, China Skinny, Caixin, SCMP
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QUICK TAKE

« Singles Day 2018 was the biggest one ever

« The comvergence of online and offline retail
channels became more apparent this year:

+ According to Joseph Tsai, Alibaba’s co-founder
and vice chairman, Singles Day is both a sport
and entertainment.

Most Popular

ctions v | CXLive | Audo | Latest | CaiinView
ngles’ Day and US Bl
ENousH | mEER

lash of the retail titans: Here’s why shopping on
hina’s Singles’ Day and US Black Friday differ so muci

Charts of the Day: China Spends $45 Billi
on ‘Double 11°

hinese shoppers have spent 314.3 billion yuan ($45.1 billion) so far on this year’s
Double 11" sale, an orgy of online shopping that has become of the Chinese equivald
f Black Friday and Cyber Monday in the U.

Chinese consumers cheerfully snapped up everything from smartphones to clothing td
groceries online during the event, with Alibaba, JD.com, Suning.com, Pinduoduo an
Amazon doing the most business,

Who s Taklng More of the ‘Double 11 Pie?

Q00690

SINGLES’ DAY
T

QUICk HACTS

GLOBAL BrANDS




Born in China,
Created for the World

Alibaba Group
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